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Diversity in print with strong 

focus on digital and packaging

The clear focus on growth markets, 
such as digital, packaging and indus-
trial functional printing, as well as 
innovative processes, such as LED-UV 
printing, defi ned the Koenig & Bauer 
Group’s (KBA) trade show stand and 
press conference at Drupa 2016. This 
follows the group restructuring last 
year. Two announcements made a few 
days before the start of the trade fair 
underscore KBA’s goals to systemati-
cally expand its already strong posi-
tion in the diverse packaging market: 
KBA plans to takeover Spanish die-
cutter manufacturer Iberica AG S.A. 
from the Cerutti Group in Italy and 
KBA-Sheetfed has joined forces with 
XEROX Corporation in America to de-
velop a digital B1 sheetfed press, the 
KBA VariJET 106 Powered by XEROX, 
for folding carton printing. 

Alongside the partnership of KBA-Di-
gital & Web in Würzburg with global 
print enterprise R.R. Donnelley for its 

KBA kicked off its programme at Drupa of over 300 live 

shows on demo presses yesterday with the Rapida 145

Claus Bolza-Schünemann at the 

Drupa press conference

own RotaJET series and with HP for 
the HP T1100S PageWide Web Press 
for the corrugated market, this is 
KBA’s third partnership with a large 
American company in the promising 
digital print market. The world’s ol-
dest press manufacturer is not shy 
about working with big names in the 
fi eld of digital printing. KBA trusts 
in its own expertise and experience 
in solving challenging print tasks. 
After all, the largest digital presses 
currently on the global market for de-
cor and corrugated printing are being 
built by KBA in Würzburg. 

Continued on page 3



Dear drupa visitors,

Claus Bolza-Schünemann

President, 

Koenig & Bauer Group  

It’s Drupa time! Welcome to our 
large exhibition printing plant. Our 
3,000m² stand showcases the latest 
analogue and digital technology as 
well as proven processes for a raft of 
print applications. We are present-
ing innovative solutions in digital, 
offset and fl exo printing, plus laser 
coding and marking along with the 
respective workfl ows and services. 
This includes offerings under the 
brand KBA 4.0. for an even closer 
partnership with you, our valued 
customers, when it comes to taking 
advantage of the advancing digital 
transformation. 

I’m sure there will be something to 
catch your eye. If not, don’t hesitate 
to have a word with me or one of my 
colleagues on the KBA stand. The 
Group has an extraordinarily broad 
product spectrum for print. However, 
we are only able to show a small sec-
tion of our huge portfolio of print 
solutions at the trade show. In 2016 
our focus in terms of exhibits is on 
packaging, functional and LED-UV 
printing for commercials and maga-
zines. Nevertheless, we naturally 
continue to offer cutting-edge web 
offset presses and special machines 
for many additional markets. 

“Add more KBA to your day” is our ban-
ner at Drupa 2016. Together with you, 
print experts from a host of countries, 
with print we aim to make the world 
more interesting and colourful with the 
right technology, innovative ideas and 
fair partnerships. 

We are delighted that you have visited 
us and we’ll be pleased to advise you.

Yours,

Claus Bolza-Schünemann
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Digital 
Solutions 

The web lead of KBA-

RotaJET presses over a 

central cylinder without 

turner bars permits 

exact web tension and 

an excellent register, 

even with lightweight 

stock. The picture shows 

a RotaJET VL in 4/0 

confi guration

KBA is expanding its strong footing in the 

packaging printing market further

Flexo, offset, inkjet and laser 

printing on 3,000m²

In the run-up to Drupa KBA has al-
ready released details on what is ex-
hibited on its 3,000m² stand in its 
usual place in hall 16. The exhibits 
showcased include four Rapida sheet-
fed offset presses from half to large 
format, the Rapida 106 RDC rotary 
die-cutter, the re-designed high-
volume digital RotaJET L series in a 
fl exible modular design, the NEO XD 
LR web press from KBA-Flexotecnica 
suited to all common fl exo processes 
in fl exible packaging printing, a laser 
coding and separating system from 
KBA-Metronic and solutions relating 
to service, workfl ow and KBA 4.0. 
At the press conference on the fi rst 
day of the show KBA president and 
CEO Claus Bolza-Schünemann refer-
red to the activities of subsidiaries 
KBA-MetalPrint and KBA-Kammann in 
packaging segments metal and glass 
container direct decoration which are 
represented on the stand by print 
samples. Bolza-Schünemann: “Paral-
lel to rising prosperity, stricter hygi-
ene regulations and online trading, 
with an average growth rate of 4% 
p.a. the global packaging market is 
growing faster than the world’s po-
pulation and the global national pro-

duct. According to a study by PIRA, 
fl exible packaging (+4.4%), corruga-
ted (+4.3%), rigid plastics (+3.8%), 
glass (+3.3%) and metal (+2.5%) are 
growing the fastest. KBA companies 
are active in all six packaging mar-

kets and are even leading in folding 
carton printing, glass and metal deco-
ration. The alliances with HP and XEROX 
fi t our strategy.”



At Drupa 2016, too, KBA offers visi-
tors to its stand an impressive exhi-
bition experience. This year KBA has 
expanded on how customers’ experi-
ence its stand with a new factor. This 
includes an innovative showroom 
concept implemented by the press 
manufacturer together with a leading 
German telecommunications supplier, 
T-Systems, and the world’s leading 
company in the fi eld of CRM, Sales-
force. The visitors can access digital 
information directly on their smart-
phones about the presses on show in 
hall 16 tailored to their choices. All 
information can also be downloaded 
if desired.

A new app from T-Systems makes this 
possible. KBA also contributed to its 
development. Visitors install the CEM 
app on their mobile device. iPads at 
the information stands next to the 
presses and beacons (NFC senders) 
directly at the presses connect to 
the app and provide the visitor with 
information on the machines exhibi-
ted. The visitors can also download 
brochures, technical information, 
photos and video clips. Visitors now 
no longer have to queue at the in-
dividual information stands and no 
longer have to carry informational 
material around with them. The trade 
show visitors can evaluate the digital 

information they have collected at 
home in peace and use it as a basis 
for investment decisions.

The interactive showroom at the Dru-
pa stand delivers a host of advanta-
ges for the visitors and KBA: Infor-
mation is gathered individually and 
sustainably. The offer is transparent 
and it opens up possibilities for in-

teraction. It is mobile, modern and 
fast. Furthermore, KBA has The chan-
ce to analyse and evaluate how many 
visitors go to which presses and what 
information is important to them. 
Based on this data conclusions can 
be drawn regarding the level of inte-
rest in certain exhibits.
Naturally, KBA as press manufactu-
rer still continues to rely on printed 
information which can be gathered 
from the individual info stands and 
from the KBA staff on the stand. Eve-
ry visitor can thus choose how they 
would like to receive information.

Interested visitors 

receive digital 

information on the press 

exhibits tailored to their 

wishes

Scan this QR code to 

download the CEM app

Drupa: Information through all channels

KBA offers a novel, interactive 

exhibition experience
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KBA sold the fi rst large-format sheetfed offset press not 
even one hour after Drupa opened its doors on the fi rst 
day. The Rapida 145 (sheet format 106 x 145cm) will go 
to Centrum Printing in Sydney, Australia, in September. 
This comes just two years after Centrum Printing ordered 
a large-format Rapida. Back then the company expand-
ed 3.5 times with a Rapida 162a to target new markets: 
printing packaging and displays for its own customers 
and partner companies. The concept was successful as 
the new Rapida 145 will ramp-up capacities further in 
the future. 
The new press will be equipped with the same features 
as the company’s existing press. It is a six-colour Rapida 
with coater and extended delivery. It is equipped for UV 
hybrid operation so it can cover the biggest range of 
fi nishing options. The press’ automated features include 
fully-automatic plate changing, CleanTronic Multi wash-
ing systems and lowerable non-stop rollers in the deliv-
ery. Before confi rming the order Centrum general manager 
Sandra Mascaro began her visit with a tour of the KBA 
stand at Drupa.

Sandra Mascaro with Ralf Sammeck , CEO of KBA-Sheetfed, (l) and Dave Lewis (KBA 

Australasia), at the Rapida 145 on the KBA stand at Drupa

Handshake half an hour after Drupa opened its doors: 

Sandra Mascaro and Dave Lewis seal the deal for a 

large-format Rapida 145

First Drupa day: large format press sold

Centrum Printing purchases Rapida 145
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