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Print makes a strong comeback

Best Drupa since the trade show in 2000

Claus Bolza-

Schünemann talking to 

Dr Hubert Burda on the 

KBA stand

Claus Bolza-Schünemann, CEO and 
president of Koenig & Bauer (KBA) 
and Drupa president 2016, an-
nounced a decidedly positive clos-
ing verdict on this year’s trade show: 
“Print in all its diversity has made a 
strong comeback following structural 
shifts over the past eight years. You 
could feel it in the halls that most 
companies had done their homework 
and adapted to new market realities. 
We were very positively surprised by 
the quantity, quality and internation-

ality of the visitors. Many came really 
well prepared and with clear require-
ments which made consulting easier. 

The atmosphere and willingness to 
invest on the busy KBA stand were 
exceptional. Many visitors praised us 
for the open and practical presenta-
tions of our products and services. 

As CEO, this is particularly nice to 
hear. We more than surpassed our 
target with orders in the triple-digit 

million euro range in the sheetfed 
offset segment. Our new web presses 
for digital and fl exo printing have 
also been extremely well-received. 
We anticipate some brisk post-Drupa 
business. I agree with the statements 
of some industry colleagues who say 
this was ‘the best Drupa since 2000’.”
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The KBA Drupa team – a powerful 

“Add more KBA to your Day” was our banner 
at Drupa 2016. Many visitors took this mes-
sage to heart over the 11 trade show days. 
The result: The KBA stand was almost always 
packed. We wish to thank all visitors for the 
great interest shown in the KBA Group’s prod-
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team

ucts and services. And a big thank-you to all 
employees, subsidiaries and partners of the 
KBA family for their team spirit and fantastic 
collaboration at Drupa 2016. We look forward 
to the next Drupa in four years.

The editorial staff 
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20th KBA Cortina goes to the island of La Réunion

Waterless offset in the Indian ocean

Alongside a fl ow of orders for 
sheetfed offset presses totalling far 
over Euro 100m ($113m), on the 
last day of a spectacularly success-
ful Drupa the Koenig & Bauer Group 
(KBA) announced the sale of a water-
less KBA Cortina compact web press. 
Until now, with the exception of 
newspaper house Gulf News in Dubai, 
only European printing companies 
have installed the waterless Cortina, 
a press known for its excellent print 

The waterless, compact KBA Cortina will 

soon be printing newspapers and magazines 

on an island in the Indian ocean

quality. The 20th press ordered from 
this highly automated press series 
will produce newspapers, magazines, 
supplements and other print products 
thousands of kilometres away on the 
popular island of La Réunion which 
belongs to France.

The 4/2 press that is equipped with 
a hot-air dryer for the production of 
high-quality newspapers and semi 
commercials consists of a four-high 

tower for 4-over-4 printing, an au-
topaster and a KF3SC jaw folder. 
Provision has also been made for an 
extension at a later date. One major 
advantage of the waterless Cortina is 
that the change from coldset to heat-
set printing is possible without hav-
ing to change the ink. It delivers a 
unique level of production fl exibility 
with short makeready times.


