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Eight-colour perfector for French book specialist

IME by Estimprim orders Rapida 105 PRO

Book specialist IME by Estimprim in 
eastern France ordered a new eight-
colour Rapida 105 PRO with perfect-
ing at the industry’s leading trade 
show, Drupa. The press suited to 
printing 16-page sections can print 
up to 15,000sph in perfecting mode 
and 17,000sph straight. It is expect-
ed to replace a competitor’s press in 
September. 

Following the company’s takeover 
by the Estimprim Group in 2014, the 
time for a new press in Autechaux 
has come. The company currently 
operates two KBA Rapida 162a which 
were relocated from its historical site 
in Baume-les-Dames to Autechaux 
by the KBA-France service team. A 
high-performance, medium-format 
press was missing to guarantee the 

(l-r) Stéphane Béra, 

president IME by 

Estimprim, Olivier 

Guermouh, sales 

director, and Eric Duval, 

technical director, 

Sylvain Bacquaert and 

Michel Faust, both KBA-

France, at the Rapida 

105 PRO exhibited at 

Drupa 

complementarity with large-format 
jumbo presses. The new Rapida 105 
PRO is equipped with fully-automatic 
plate changing and an inline colour 
measurement and control system. 
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Cortissimo: Creative print products 

with the KBA Cortina

In close cooperation with Rheinisch-
Bergische Druckerei (RBD) based in 
Düsseldorf, a company belonging to 
the Rheinische Post media group, 
Fachverband Medienproduktion e.V. 
(f:mp.) and cross-media agency Viva 
mediale, KBA pushed for more cour-
age and imagination when it comes 
to re-positioning printed media in 
a multimedia world. The 19 users of 
the waterless KBA Cortina web offset 
press are particularly creative with 
novel print products for new target 
groups and have enjoyed growing 
success. A successful example of this 
is the newspaper magazine CORTISSI-
MO published by RBD in various for-
mats. There are four editions so far.

At the press breakfast on the f:mp. 
stand KBA president and CEO Claus 

Bolza-Schünemann, RBD CEO Mat-
thias Tietz, RBD marketing director 
Katja Lümmer, Jelena Kohnen, mana-
ging director of cross-media agency 
Viva mediale, and f:mp. CEO Rüdiger 
Maaß pushed for the more proactive 
role of printed newspapers and maga-
zines in an online age. KBA market-
ing director Klaus Schmidt took over 
the role of the host.

The history of offset printing with-
out water and ink keys began in 
1995 with the Computer-to-Press 74 
Karat machine and continued in the 
newspaper industry with the compact 
KBA Cortina waterless press at Drupa 

At the press breakfast on the Cortissimo project (l-r): Katja Lümmer, marketing director RBD; Rüdiger Maaß, CEO f.mp.; Matthias Tietz, 

managing director RBD; Jelena Kohnen, managing director of cross-media agency Viva mediale; Klaus Schmidt, marketing director KBA and 

Claus Bolza-Schünemann, president and CEO KBA

Claus Bolza-Schünemann praised the 

Cortissimo newspaper magazine as a feast 

for the eyes in terms of content and visuals

Drupa alliance for 

waterless printing
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More on the CORTISSIMO project at: www.cortissimo.de/en 

2000. Bolza-Schünemann: “With the 
Cortina and other waterless printing 
presses KBA has proven that economy 
and ecology, as well as standardisa-
tion and quality are not contradictory 
in print. The extremely high-quality 
CORTISSIMO newspaper magazine is a 
feast for the eyes in terms of con-
tents and visuals.”

Integrated communication 

with print and online

According to Jelena Kohnen from 
agency Viva mediale it is important 
to make creative people recognise 
the strengths of printed matter, such 
as haptics and sustainability, as well 
as to link print and online with each 
other in terms of integrated com-
munication. One possibility is to en-
hance print with Virtual Reality (VR) 
using 3D animation, video clips etc. 
As a supplement to the CORTISSIMO 
print product, together with RBD 
Jelena Kohnen developed the idea: 
“Descent, Breach, Immerge” and pre-
sented the resulting 3D animation 
about the waterless KBA Cortina.

CORTISSIMO: New ideas 

bring new customers

RBD marketing director Katja Lüm-
mer presented the CORTISSIMO news-
paper magazine developed together 
with agency schaffrath concept as a 
journalistic result of market research 
carried out in the agency scene on 
waterless Cortina printing. Her con-
clusion: “The CORTISSIMO newspaper 
magazine unites modern design from 
the magazine market with the eco-
nomic and ecological advantages of 
waterless offset printing, optional 
coating fi nishing and the high credi-
bility of the newspaper.”

Turning a “crisis” into an opportunity

Together with Katja Lümmer RBD 
managing director Matthias Tietz 
passionately promotes the expanded 
possibilities delivered by his KBA 
Cortina with coater. His fi ndings on 
re-positioning the RBD in a 21st cen-
tury media arena: “You have to un-
derstand your customers, get to know 
them, open up and also begin to look 
ahead. What many may call a ‘crisis’, 
others see as a major opportunity to 
shape this shift.”

Matthias Tietz and Katja Lümmer from 

Rheinisch-Bergische Druckerei in Düsseldorf 

are dedicated promoters of waterless coldset 

printing with the KBA Cortina

More on the CORTISSIMO project at: www.cortissimo.de/en 
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First Rapida 145 for Pakistan

Artotec invests again in 

packaging printing

Artotec’s management with representatives from KBA 

and sales partner Imprint in front of the Rapida 145 

on the KBA stand

Six years ago Artotec was the fi rst company in Pakistan to order a brand-new 
sheetfed offset press from KBA. In 2010 the packaging printer installed a six-
colour Rapida 105 with coater. It was the company’s only printing press until 
now. A high level of technical availability is therefore necessary. The Rapida 
105 runs reliably every day without any downtime.

Artotec’s management ordered another press from KBA-Sheetfed at Drupa 
given their positive experience and great satisfaction with their installed 
Rapida 105. The printing company in Karachi can now enter the fi eld of large-
format printing with a six-colour Rapida 145 plus coater and DriveTronic SIS 
sidelay infeed. This investment was urgently necessary to boost packaging 
production and increase output. This naturally also means that the company 
is investing in new prepress and postpress technology.

About 100 employees at Artotec produce packaging for the food, cosmetics, 
and textile industry and many other segments. The company in Pakistan is on 
a continual growth curve and is certifi ed in accordance with ISO 9001-2008.


